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Introduction

The current meta-analysis focused on the relationship between social comparison (SC) and life satisfaction (LS) in the economics and psychology literature. Across 85 papers (k = 128, N = 2,817,926), we evaluate whether 1) social comparison on social media, 2) subjective social status, 3) social comparison orientation, and 4) relative and rank income impacted life satisfaction. Past meta-analyses have focused on the impact of SC on affect and performance satisfaction (Gerber et al., 2018) and through social media (Yang et al., 2019). To our knowledge, no meta-analysis has so far compared the impact of SC on life satisfaction across psychology and economics literature (relative and rank income, see Budría & Ferrer-I-Carbonell, 2018). Overall, findings reported effects of social comparison on social media and subjective social status on life satisfaction. However, there were no significant results regarding relative and rank income hypotheses. Most results highlighted high heterogeneity and publication bias. We recommend that researchers assess the direct causal link between SC and LS, use adequate power, and systematically report standard errors. Future collaborations between behavioral economists and psychologists could help bridge the gap between economics and psychology. 

1)

  Confirm whether social comparison on social media, subjective social status, SCO, and relative/rank income were associated with changes in life satisfaction scores. 2) Evaluate heterogeneity and publication biases across different literature (Borenstein et al., 2021). 3) Explore whether subgroups analysis by country and design affected general results. 4) Compare performances of economics vs. psychology literature on SC predictions. Study Objectives Oriented Social Comparison on social media Small positive effect of upward/downward comparison on life satisfaction, r = 0.08, 95%CI [0.02; 0.15], I 2 = 0%, k = 5, N = 1425 and no publication bias. *** General social comparison on social media Small to medium negative effect of social comparison, r = -0.15, [-0,24; -0.05], I 2 = 87%, k = 17, N = 6094 and moderate publication bias. Subgroup analysis revealed no effect of World regions or longitudinal studies and small to medium effect for cross-sectional studies (r = -0.16, [-0.28; -0.04], I 2 = 90%, k = 12, N = 4613). *** Negative social comparison on social media Small to medium negative effect of negative social comparison manipulation or upward contrast/downward identification, r = -0.23, [-0.33; -0.13], I 2 = 98%, k = 16, N = 13898 with substantial publication bias. Subgroup analysis revealed effect of cross-sectional (r = -0.20, [-0.34; -0.05], I 2 = 96%, k = 10, N = 5757), longitudinal (r = -0.33, [-0.52; -0.12], I 2 = 93%, k = 5, N = 7961) and European studies (r = -0.31, [-0.45; -0.16], I 2 = 95%, k = 8, N = 10306). *** Social comparison based on Subjective Social Status Small to medium negative effect of upward comparison based on subjective social status (with reference to country/city/region), r = -0.16, [-0.29; -0.02], I 2 = 96%, k = 8, N = 44230 but no downward effect (substantial publication bias). *** Social comparison based on social status (migrants) Medium positive effect of social comparison of social status in migrants, r = 0.21, [0.09; 0.33], I 2 = 99%, k = 6, N = 126164 but no effect when divided by reference group of comparison of host vs. source country. *** Social comparison orientation Very small negative association between Social Comparison Scale (Gibbons & Buunk, 1999) and life satisfaction, r = -0.05, [-0.10; -0.01], I 2 = 53%, k = 10, N = 5222 with moderate publication bias. *** No significant association between general social comparison, upward/downward contrast (on LS themes), relative income or rank income and life satisfaction.
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